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Legal framework

In Turkey, child advertisement related
provisions are mainly treated in the
Regulation on the Principles and
Fundamentals of Practices Regarding
the Commercial Advertisements and
Announcements (hereinafter
Advertising Regulation), and the
Regulation on Fundamentals and
Procedures of Broadcast of Radio
and Television Establishments
(hereinafter Broadcasting
Regulation). Although both of the
mentioned regulations predict the
same provisions in general regarding
the principles to be applied to child
advertisements, they differ on the
parties concerned, the executive
councils, and the sanctions to be
applied.

The above-mentioned regulations are
mainly the reflections of the principles
treated in the European Convention
on Transfrontier Television ratified in
1992 and duly adapted in 1994.
However one would not be wrong
saying that though the convention's
ratification and our legal system’s
adaptation, the advertisement -thus
the child advertisement-related area
did not overcome yet its process of
development, with the mentioned
executive councils’ rigid conception
of these rules, with the lack of further
specific regulations concerning
specific areas such as, movies,
internet, video games and
self-regulatory bodies.

In this overview we will first treat the
child related provisions in theory and
secondly the practice, precedents of
the executives councils on the child
advertising area.

Child advertisements-related
provisions

The Advertising Regulation and the
Broadcasting Regulation both predict
principles related to child advertising
and these principles generally show a
certain parallelism. However while the
Broadcasting Regulation defines
child advertisement as “‘ads on
services and products used by fifteen
or less years old viewers", the
Advertising Regulation widens up the
area by defining it as “ads related to
children and minors (i.e. less that 18
for Turkey) or ads where children and
minors are used"’.

Having two different regulations on
the same area may seem odd at first
sight but as it may be understood by
their shortenings the Advertising
Regulation covers all advertisement
no matter the nature of the displaying
medium whereas the Broadcasting
Regulation treats also advertising
principles as a side concern while
mainly treating the technical issues
such as broadcasting periods,
principles, techniques authorization
and satellite broadcasting.

According to the Broadcasting
Regulation the use of, subtitling,
framing and telemarketing advertising
techniques, is banned while
displaying child-related programs.
Apart from the above the child
advertisement-related provisions,
showing a major parallelism in both
regulations are the following:

In the advertisements sensation of
children should be taken into
consideration. Furthermore they
should not carry any bad influential
items for physical, mental and
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