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1.1

What laws and codes of practice govern the advertising of
medicinal products in your country?

S ———

Advertising of medicinal products in Israel is governed by a
combination of laws, regulations and ethical codes.

: 1.2 How is “advertising” defined?

—

The term “Advertisement” is not defined within all the laws relating

" to advertising. Some of the relevant laws define advertising as “a
" message which may promote, directly or indirectly, a product,

Though the Consumer Protection Law - 1981 (“CPL”) and some of !

its regulations do not specifically mention pharmaceutical

advertisements, they outline general consumer protection

restrictions which include restrictions relating to the sale and
advertisement of pharmaceuticals. The CPL prohibits misleading
consumers as to the quality and substance of goods and services,
which is often the case with “miracle” beauty and health products.

The Consumer Protection Law (Advertisements Targeted at '

Minors) - 1991 prohibits advertisements which encourage minors to
consume pharmaceuticals or endanger their health.
Advertising on television, including

advertisements, are strictly regulated. The Second Television and

pharmaceutical .

Radio Authority Rules (Television Advertising Ethics) - 1994 and :

the Communication Rules (Bezek and Broadcasting)
(Advertisements, Services and Sponsorship Broadcasting on

designated Channels) - 2004, set specific rules and guidelines . ,3yertisements must be submitted to the Ministry of Health within

relating to the advertisement of pharmaceuticals. The former Rules | , get request form. The Ministry may approve/reject and/or amend

relate to private television stations (in contrast to state/national ‘ the request within 21 days after its receipt. Approval is valid for

television) and the latter Rules relate to private television !

broadcasted through cable and satellite.

Advertising in Radio, inclusive of pharmaceutical advertising, is | Television and Radio Authority Rules (Prior Approval of

governed by the Second Television and Radio Authority Rules (Radio A qvertisements) - 1994, the General Manager of the Second

Broadcasting by a Franchisee) - 1999 and the Broadcasting Authority

Rules (Radio Advertisements and Announcements) - 1993.

service, business or any other commercial interest, either in
exchange for consideration or without consideration”.  An
advertisement may include announcements and sponsorship.

— N
Must advertising be approved in advance by a regulatory
or industry authority before use? If so, what is the
procedure for approval? Even if there is no requirement
for prior approval in all cases, can the authorities require
this in some circumstances?
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Pursuant to the Pharmacists Regulations (Preparations) - 1986, it is
prohibited to advertise preparations in the media or non-scientific
journals without authorisation by the General Director of the
Ministry of Health.

In accordance to these Regulations, the Ministry of Health issued
“procedure No. 24” which defines the bureaucratic formalities

. relating to the prior approval of medical preparation advertisements

The Pharmacists Ordinance - 1981 and its derived Pharmacists

Regulations - 1986, inter alia, set regulations relating to the

registration of authorised pharmaceuticals in the Ministry of i Mforeover, pursuant to The Second Television and Radio Authority
Health’s Preparations Registry, their production, marketing and | Rules (Television Advertising Ethics) - 1994, it is prohibited to

advertising.

Most doctors in Israel are members of the Israel Medical
Association (“IMA™), which sets internal rules and codes of
conduct. In 2004 the IMA, combined with Pharma Israel, an
association of pharmaceutical companies, signed “The Joint Ethical

of the Joint Ethical Convention’s sections relate to advertising.

targeted at the general public. Pursuant to Procedure No. 24,

one (1) year subject to renewal.

As to advertising on private television, according to The Second

Authority, may determine advertising topics which require prior
approval before being broadcasted. In accordance with these
powers, it has been determined that pharmaceuticals and all health
related advertisements, require prior approval.

" broadcast advertisements relating to health, medicine or medical
. treatment (“health related advertisements”) unless the advertiser
- provides a medical opinion as to the reliability of the advertisement.
_ Health related advertisements which their proper evaluation
. demand medical expertise, require prior approval by a Medical
Convention of the Israel Medical Association and the Medicine :
Companies Active in Israel” (“Joint Ethical Convention™). Some |

i

Committee whose members are appointed by the Second Television
and Radio Authority. Similar rules apply to advertisements
broadcasted through cable and satellite television.
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