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SPEAKERS

PROGRAM

Date: November 9th, 2006 (Thursday)
Venue: China World Hotel, Beijing
1.30 ' &
S0 pm = 1.45 pm Welcome to Conference: _
Edward Lelvman = Lahwan Lee & Xu, Beijing PRC
Erich Bachman, Heskelh Henry, Auwekland, New Zealand

(GALA Resional President) ! 4
Douglas Woods, Reed Soathi, Nemr York, USA (GALA — President) a -

1 ’ . . Richard Wagaeman Douglas Wood Li Fangwu Edward Lehman  Jay Young - Juna Yang
1.45 pm — 2.50 pm GALA International Members Panel Discussion - One GALA, China  GALA, USA (President)  Chins Aduertining BALA, China GALA, Karea
TOPICS: (1) Advenising Stndards - Decency/Culinrally Sensitive, Libwai Low & Xul Faeed Sweith LIP Ansociation Lehman L & Xn Kim & Chong
(2} Advermsing for Children, (35) l::u:ltlilmmliu' Addveriising

2.350 pm - 3.15 pm Presentation by AL Moffatt, CEO of Worldwide Partners and I
Yiveca Chan, Worldwide Partner (China)
IOPIC: Agency Perspective On China And The World

3.15 pm - 3.30 pm Tea/Coffee Break

FOPIC: An Overvew OF China's Advernising
Administration System

3.30 pm - 4.15pm Speaker from China Advertising Association I \

Palrick Mirandah Palar Le Guay Erich Bachman Sharad Vadehra
4.15 pm - 5.00 pm GALA International Members Panel Discussion - Two GALA, Malaysia GALA. Ausiralia GALA. Now Zealand GALA. Incia

TOPICS: (1) Ambush Marketing, (2) Cooperation between Hibiya Pack Law Offics Poolrick Mirandah Co. Thasnson Plavford Heghath Hestry Wt anad Frshiont
Chinese and Foreign Advertising Agencies (M} Sedn Bifd

5.00 pm - 5.10 pm Closing Remarks Including: Chor Pes, GALA Singapore; A Moffatt & Viveca Chan, Worldwide Partners; and
Reprasantatives from multinational companies.
510 pm - b.30pm Cocktail Reception

REGISTRATION
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, ! 3 matl, e-mal or lax o M=, Carrie Ban of Lehman, Lee & Xu
Reep your company abreast of the latest developments and changes in the advertising

industry in China to strike marketing gold in today’s competitive business environment N .
Named{s):

Presentations, panel discussions and significant audience Q&A will provide essential
practical information on your advertising needs in China including: Duty:

= Structuring your marketng strategy in China = practical views on laws and
regulations regarding advertising and markenng Company
East and West perspectives on advertising duoe to cultural differences
Practical issues faced by advertisers in China and around the globe A Ay
Forging effective cooperation bemween Chinese and foreign advertising agencies

Futnre of advertising in China
¥ A
Pluone:
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English and Chinese (simuliansous iranslation ) For registration and additional information, please contact Mr. Robin Teow or Ms, Carrics Bai an

Tel: (10) 8532-1919 + Fax: (10 8532-1950
IJ}[:AT|[}N Address: 10-2 Liangmagiao Diplomatic Compound Mo 22 Donglang East Road
{ZI|.L|:-'_|.'.4|'|;.[ | distaict “i'i}illi. T MBI
China World Hodel, Mo, 1 [ianguomenwai Avenue, Beijing | MM, China Email: rieowd lehmanlaweom / chai@lehmanboy.com * Web: wwwlehmanlaw. com
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